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PEOPLE

YOUNG

YOUNG
SVP

Young SVP is a youth development programme
designed for young people attending secondary school/
YouthReach and other educational settings; those taking
part in youth groups / clubs; and those at 3rd level — be it
in college / university.

N SOCLAL ACTION
in Buir

conmgunies!

PROMOTING
SELF- SUFFICIENCY

The programme focuses on social action within the ethos
and mission of SVP. Young people are offered opportunities
to learn about SVP, about social justice and about how
to engage in social action in a positive, purposeful
and meaningful way.

FRIENDSHIP

SOCIAL JUSTICE

The Young SVP youth development team offers
ongoing support to all those engaging in the Young
SVP programme — whether part of a Conference, class
or Young SVP group. Our Youth Development Officers
(YDQO) visit groups a number of times through the year to
work with them on a number of topics.

Our programme statistics for 2018/19 academic year are
included In the infographic when the programme was
operating across the following regions; East, South East,
South West, Mid West, West and North East & Midlands.



* During this time our team of Youth Development Officers
(YDOs) delivered a total of 911 school visits across more
than 209 different schools, where they informed students
about the work of SVP, explored issues of social justice
and supported them in designing and delivering activities
to address needs in their own communities.

* A total of 9,398 young people were reached through
our guest speaker visits and over 5,000 chose to engage
in our developmental schools programme taking part
in workshops and designing action projects through the
year.

» A total of 311 social action projects were completed
by these Young SVP members, in 195 Young SVP Conference
/ groups this year, helping and supporting many people
in local schools and communities.

* The work completed by these students was marked
and celebrated across 6 different Regional Youth Days
and Exhibitions, with an average of 300 participants
attending each of these days. We are thankful to Electric
Ireland for their continued support with this programme.

These numbers are an indication of how healthy and vibrant
our Young SVP programme has become, but numbers only
tell a part of the story. Seeing young members engaging
in workshops and actions is both inspiring and exciting
as they follow in footsteps of our founder young Frederic
Ozanam, fighting for their vision of a fairer world for everyone.

9398 o ™

STUDENTS REACHED
VISITS 195

YOUNG SVP
209 GROUDS
SCHOOLS ENGAGED
349 social justice w/shops ’

324 visit to Conference
A noman 206 guest speaker talks

fiip 298  wede 5069

GROUPS VISITER STUDENTS ENGAGED

2018/19
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EDUCATION («.
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DIRECT AID
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SVP FUNDRAISERS

Fundraisers raise vital funds for SVP while organising challenging and fun events at the
same time! Whether raising sponsorship or selling tickets for a fundraising event, SVP
fundraisers makes it easy for people to support the work we do and benefit specific
local regions/areas. Unique fundraising pages are created on the SVP website for
fundraisers to share and engage with friends, family and followers. In 2019, many
fundraisers set up on the SVP website at www.svp.ie/fundraise.

CORK CHILLI COMPANY
CHILLI EATING COMPETITION 2019

Cork Chilli Company proudly hosted it's second annual
chilli eating competition in aid of Saint Vincent De Paul
on October 5th, 2019 at Douglas Farmers Market, Cork.

Building on the success of last year’'s event, the
inifiative began by seeking participants serious
about eating extremely hot chillies and raising funds
for a very worthy, local charity.

Everyone who entered the competition created their
own donation page on the SVP website and
encouraged friends and family to sponsor them in the
competition and donate to raise money for Cork SVP.

For several weeks before the day of the competition
the seven entrants ran their individual fundraisers
contributing to the overall total of more than €1,200.



On the day, the participants braved the Despite encouragement from the cheer-
poor weather, but was it enough to keep ing crowd the Fatallii took it’s first victim.

them cool through 11 rounds of ever

increasing fieriness. On the remaining contestants
: went intfto Round 9 with the
Al contfestants came g Scotch Bonnet Pepper.
through Round 1 which =

was an easy start with the |

Anaheim Pepper.

Round 10 - the notorious Ghost
Chilli packed a punch which
: A \ knocked out all bar two of the
Round 2 introduced the W oy ) contestants.

) NN
%N
. 7

-

next level chill, the Hungarian |
Hot Wax (about three times &
hotfter than the Anaheim);
Round 3 - the Jalapeno
Pepper and Round 4 - the
Aji Lemon (Lemon Drop)
didn't faze any of the cool
contestants.

| With a two-man finish and a
E nose drip, Paul and Juan went
neck and neck into Round 11
, trying to keep down the 7 Pot
Brain Strain Chilli. But victory
N was quick in the end for Paul,

{ the new chili eating champion
| 2019 who successfully cleared
It wasn't until Round 5 - & | the Round to huge applause.
Cayenne Ring of Fire Pepper

that the eyes started watering. &

* We are grateful to Gary and
the Cork Chilli Company for
Round 6 - Habenero supporting the work of SVP
Paper Lantern and Round < Ay each year in such a fun and
7 - Habenero Orange went | ’ - engaging way and helping to

well but in Round 8 - Fatalii Chilli the gap between continue the vital services we provide locally in
the weak from the strong started to show. areaq.

www.corkchillicompany.ie
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CORPORATE FUNDRAISING

BROWN THOMAS GIVE BACK WITH STYLE

In 2019, Brown Thomas selected the Society of St.
Vincent de Paul as their charity partner. In addition to
raising over €40,000 for SVP, Brown Thomas offered their
resources and retail expertise to our Vincent's shops,
and infroduced the Brown Thomas Give Back Box.

Brown Thomas customers who shop online receive their
purchase in a Give Back box. This delivery box doubles
as a return box for customers to donate any unwanted
or pre-loved items of clothing directly to SVP for free.

This initiative creatively responds to the increased
consciousness of climate issues and the need for
sustainability. Made from 100% recycled cardboard, the
Give Back Box is eco-friendly, and gives used clothes a
new life, reducing the volume being sent to landfill.

The clothes received by SVP are sold in Vincent's shops.
The sale of these high-quality pieces not only generates
funds for the society, but gives Vincent's customers an
opportunity to purchase quality clothing at affordable
prices. An excellent example of an innovative idea and
partnership.

www.svp.ie/fundraising

IHOWN THOMAS

BROWN THOMAS




NATIONAL FUNDRAISING

The Society of St. Vincent de Paul could not do our work
without the support and the generosity of the public. We
have seen how one small thing can tfip a family intfo a
cycle of poverty and crisis. But the opposite is also a true.
A little bit of help at the right fime can change everything.
By donating to SVP you can be there just when a family
needs it. You can stop them from falling into that cycle.
You can help save them from a life of poverty.

Income for the Society of St. Vincent de Paul is received
from three main sources: donations from the public, sales
from our community charity shop network and Government
grants for special works (i.e. homeless hostels and resource
centres). The core work of the Society, home visitation and
direct assistance, is funded almost entirely from public
donations.

In 2019, fundraised income for SVP totalled €83,320,000
due to the confinued generosity of the lIrish public. This
represented an increase of 3.4% on the previous year.
These generous donations enabled SVP to carry out our
vital work in the core area of home visitation and direct
assistance with the costs of food, fuel and school.

Central to our fundraising activities each year is the SVP
Annual Appeal in November and December. The SVP

Annual Appeal is our only national campaign each
year and is responsible for raising the majority of the
funds we need. During this tfime, the Society benefits
from a groundswell of support amongst the general
public and local businesses, and is facilitated
by our membership base of over 11,000 volunteers.

Other key channels of fundraising income for the
Society are church collections and legacy donations.
In 2019, church collections increased/decreased
slightly to €9,434,000, marking a percentage increase
from 2018 of 2.3%.

One of the unique aspects of fundraising within SVP
is our large membership base of volunteers in local
communities throughout Ireland. These volunteers
are responsible for raising a significant proportion
of the income we receive. All of the donations collected
are kept within the community and used to help local
families.

The Society also receives support through several
corporate partnerships. These partnerships provide
volunteers, sponsorship and public awareness that
complements the work of our volunteers on the
ground and the demand they face inlocal communities.
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Year 2019

Year 2018

Income Expended Net Income Expended Net
€'000 €'000 €'000 €'000 €'000 €'000
Visitation 37.881 32,041 5,840 37,431 31,082 6,349
Twinning ) 437 (437) - 320 (320)
Fundraising - 822 (822) - 982 (982)
SUBTOTAL 37,881 33,300 4,581 37,431 32,384 5,047
Services
Hostels 5,894 7.713 (1,819) 5,826 7,035 (1,209)
Social Housing 3.301 4,020 (719) 2,972 3,878 (206)
Holiday Homes,
Resource Centres, etc. 4,812 7.140 (2,328) 4,710 8,013 (3.303)
SUBTOTAL 14,007 18,873 (4,866) 13,508 18,926 (5,418)
Charity Shops 31,432 23,562 7,870 29,614 22,156 7,458
Governance, Management,
Support & Admin - 8.758 (8,758) - 8.336 (8,336)
TOTAL 83,320 84,493 (1,173) 80,553 81,802 (1,249)



Balance Sheet 2019

The Society’s Financial Reserves were €154.4
million (M) at December 2019.

This is made up of:
e Restricted and
Designated Reserves €28.2m
e Property Valuation Reserves €80.8m
 General Reserves €45.4m

The cash balance is the aggregate of all
Conferences, Areas, Regions and National.

Cash balances are held across the
Conferences and Councils of the Society.
The months of November and December
are key months for the Society’s fundraising.

Cash balances are related to restricted and
designated funds, sinking funds requirements,
funds to meet obligations under Service Level
Agreements and Conference purposes.

The Society provides a wide range of services
for vulnerable people through its properties.
These include social housing, hostels,
resources centres, charity shops, day-care
centres and holiday homes.

Financial Position

Property, Tangible Assets

Investment and Other
SUBTOTAL

Current Assets
Stock

Debtors
Cash at Bank and in Hand

- Restricted/Designated
- General

TOTAL ASSETS

Liabilities

Creditors falling due within 1 Year

Creditors and Deeds of Mortgages

NET ASSETS

Funds of the Society

Restricted

Property Valuations
Designated Funds
General Funds

TOTAL FUNDS

Year 2019
€'000
106,124
57

106,181

7
3,310

28,205
56,414
194,117

7,642
32,098
154,377

5,402
80,817
22,803
45,355

154,377

Year 2018
€'000
108,542
146

108,688

33
3,027

28,026
55,808
195,582

6,820
33,344
155,418

5,263
80,817
22,763
46,575

155,418

Movement
€'000
(2,418)
(89)
(2,507)

(26)
283

179
606
(1,465)

822
(1,246)
(1,041)

139

40
(1,220)

(1,041)
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Society Highlights 2019

IN 2019, SVP recorded 160,766 requests for help. In response to these, we provide practical support to people in
need through our wide range of services.

Visitation

Home Visitation is the core activity
of the Society in which the majority of
our members partake. Our volunteers
spend time talking with those who
request our help to ensure we fully
understand the issues they are facing
which enables us to provide the
best support possible. Support can
be non-financial or financial in order to
alleviate the impact of poverty and
social exclusion.

In 2019, we provided €32m to
individuals and families. (2018: €31.1m).

The increase in direct assistance s,
in part, due to changes in the type
of support and assistance provided,
direct support developments, increased
support for education, changing winter
weather conditions and changing
needs of those whom we serve.

Service Provision

We provide a wide range of services,
some govemment funded for vuinerable
people. Such services include six
resource centres, 10 emergency
homeless services (300 beds in hostels),
social housing ( 863 Units), 5 holiday
homes, prison visitor centres, children/
young adult services and day-care
cenfres.

The provision of services to recipients,
excluding shops, represents 22% of
Society expenditure and principally
relates to Homeless Hostels and Social
Housing. The services expenditure was
at €18.9m for 2019 (2018: €18.9m).

Members & Requests
Volunteers for Help
13,079 160,766

Community Charity Shops

The Society has 230 charity shops
which are a very important aspect of
service provided by SVP. Not only do
they provide people with new and
lightly worn items at affordable prices,
they also provide an income source
for the Society, which is reinvested
directly back info the community.

The charity shops turnoverincreased
to €28.8m (2018: €27m) due to the
continuous development of the existing
charity shops and the opening of new
charity shops. Charity shops account
for 28% of the Society’s total
expenditure.

Social Housing
& Hostel Units

-}

1,163

Shop
Locations

A

4

230



Income 2019
Value € ‘000
Total Income €83,320

R Charity Service
Visitation Shops Provision
¥ 4+ N
45% 38% 17%
€37.881 €31.432 €14,007

In 2019, total income for the Society was
€83.3m (2018:€80.6m).We couldn't carry
out our vital work without the generosity of our
many donors.

SVP is committed to complying with the
standards outlined in the Guidelines for
Charitable Organisations on Fundraising
from the Public and formally adopted the
statement in 2013.

In 2019, Total Expenditure increased to €84.5m (2018: €81,802 m).
Visitation work includes non-financial support, advisory assistance,
befriending and supporting access to social services. In addition
assistance to individuals can be direct financial support, foods,
fuel and support with utility bills.

Our Services including social housing, homeless services, resource
centres, holiday homes etc., accounting for 22% of the Society’s
total expenditure.

Expenditure 2019

Value € ‘000
Total €84,493

Visitation Service Community Governance, Management
- Provision Charity Shops Support & Admin
¥ & 2 "M
40% 22% 28% 10%
€33,300 €18,873 €23,562 €8,758

Financial Statements for the Society are available online at

www.svp.ie/finance
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Everything we do throughout the Society
relies on the generosity of the pubilic.

We have seen how one smaill thing can tip a family
info a cycle of poverty and crisis.

But the opposite is also frue.

A little bit of help at the right time
can change everything.

Thank you to our generous donors,
and to our members, volunteers and staff
who put their generousity
info action everyday.







National Office,
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91-92 Sean MacDermott Street,
Dublin D01 WV38, Ireland
Phone: +353 1 884 8200

Email: info@svp.ie

Website: svp.ie
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